
1

State of the Industry: Digital Ad Operations
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innovation = fragmentation = complexity
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Itôs gonna get worse
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Question: In how many systems does your campaign data reside? 

Over 70% of publishers see data in 

3+ systems

90% of agencies see data in 

2+ systems  
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Why is this happening?

Text
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And the winner is . . . Excel.

ñWe have a patchwork of media 

and tracking platforms....So you 

add that layer of multi-channel 

touch-points and it can become 

almost unmanageableò

- Cathleen Ryan, Chief Results Officer - MEA Digital
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Question: To what extent do the following situations or demands strain your 

current digital ad operations?


